Redaction Justification

Funding Mechanism

Branxton to Braxbess Load Re-Opener Page 2 - Table c fally sensitive, sensitive i ion on SPEN customers Protecting customer value, Potential negative impact on competition
400/132KV Collector Page 4 - Table of Contents C i sens!t!ve. sensitive i i on SPEN customers Prmect!ng customer value, Poten!!al negat!ve !mpact on competition

Page 8 - Table 2 c sensitive, sensitive on SPEN customers Protecting customer value, Potential negative impact on competition
Substation Page9-4.1 C sensitive, sensitive ion on SPEN customers. Protecting customer value, Potential negative impact on competition
SPT-RI-3148 Page 10-4.1 Commercially sensitive Unwarranted economic harm to the licensee or industry, protecting consumer value

Page 12-Table 4, 4.4 Commercially sensitive, reveals delivery strategy Unwarranted economic harm to the licensee or industry,protecting consumer value

Page 15-4.4.3 c fally sensitive, sensitive i ion on SPEN customers Protecting customer value, Potential negative impact on competition

Page 16 - Table 6, 4.4.3 C sensitive, sensitive ion on SPEN customers. Protecting customer value, Potential negative impact on competition

Page17-4.5 Commercially sensitive Protecting customer value, Potential negative impact on competition

Page 18-4.6 Co sensitive, sensitive tion on SPEN customers Unwarranted economic harm to the licensee or industry

Page 20-5.1 c sensitive, sensitive i ion on SPEN customers Protecting customer value, Potential negative impact on competition

Page 21-5.1, Figure 1 C Sensitive, sensitive ion on SPEN assets Unwarranted economic harm to the licensee or industry, Public safety

Page 23-5.2.2 c ensitive, sensitive i ion on SPEN customers Protecting customer value, Unwarranted economic harm to the licensee or industry

Page 24 - Figure 2 C sensitive, sensitive ion on SPEN customers. Protecting customer value, Potential negative impact on competition

Page 25-5.2.3 Commercially Sensitive Unwarranted economic harm to the licensee or industry

Page 26 - Figure 3,5.2.4 C sensitive, sensitive ion on SPEN customers. Protecting customer value, Potential negative impact on competition

Page 27 - Figure 4 c sensitive, sensitive i ion on SPEN customers Protecting customer value, Potential negative impact on competition

Page 28 - Figure 5 C sensitive, sensitive ion on SPEN customers. Protecting customer value, Potential negative impact on competition

Page 29 - Figure 6 c sensitive, sensitive i ion on SPEN customers Protecting customer value, Potential negative impact on competition

Page 31 - Figure 7 C sensitive, sensitive ion on SPEN customers. Protecting customer value, Potential negative impact on competition

Page 34 - Table 7 c sensitive, sensitive i ion on SPEN customers Protecting customer value, Potential negative impact on competition

Page 36 - Table 8 C sensitive, sensitive on SPEN customers Protecting customer value, Potential negative impact on competition

Page 37-Table 8 c sensitive, sensitive i ion on SPEN customers Protecting customer value, Potential negative impact on competition

Page 38-6.1, Figure 8 ‘Commercially sensitive Protecting customer value,Unwarranted economic harm to the licensee or industry

Page 39 - Figure 9 c fally sensitive, sensitive i ion on SPEN customers Protecting customer value, Potential negative impact on competition

Page40-6.1 C sensitive, sensitive on SPEN customers Protecting customer value, Potential negative impact on competition

Page 41-Table 9 Commercially sensitive Unwarranted economic harm to the licensee or industry

Paged2-7.1 ‘Commercially sensitive Unwarranted economic harm to the licensee or industry

Page 44-8.3 Commercially sensitive Unwarranted economic harm to the licensee or industry

Page 45 - Table 12 ‘Commercially sensitive Unwarranted economic harm to the licensee or industry

Page 46 - Table 12 Commercially sensitive Unwarranted economic harm to the licensee or industry

Page47-8.4.1 C sensitive, sensitive on SPEN customers Protecting customer value, Potential negative impact on competition

Page 49-8.5 c fally sensitive, sensitive i ion on SPEN customers Protecting customer value, Potential negative impact on competition

Page 51 - Appendix 1 Commercially sensitive Unwarranted economic harm to the licensee or industry

Page 52 - Appendix 2 Commercially sensitive Unwarranted economic harm to the licensee or industry

Page 53 - Appendix 3 Commercially sensitive Unwarranted economic harm to the licensee or industry
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